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Dear Stakeholders,

As COVID-19 continues to spread around the world, there is grow-
ing uncertainty in the global business environment. The global 
auto industry faces rapid changes on all fronts and turning into 
a more competitive environment in recent years as technological 
innovations such as electrification, self-driving car, and connec-
tivity accelerate. Despite this challenging environment, Hyundai 
Mobis focused on improving its profitability and paving the way 
towards a sustainable future. As a result, we recorded consolidat-
ed sales of KRW 36.6265 trillion and an operating profit of KRW 
1.8303 trillion. 

We are facing critical times in which we must adapt to uncertain 
global market conditions and create momentum to drive sustain-
able growth in the post-pandemic era. In this �New Normal�, only 
companies with new standards and strategies for market leader-
ship and strong ESG management systems for sustainable growth 
can survive. In response to this rapidly changing market environ-
ment, we are working on a �new transformation�. To create a bet-
ter future and drive sustainable growth, we focus on the following 
areas:

First, we will drive technological innovation and develop 
new projects to create sustainable value.
While strengthening our R&D capabilities to gain competitive ad-
vantages in the electrification and self-driving car sectors, we will 
continue to promote open innovation through strategic invest-
ment and collaboration with promising technology companies. 
Based on cutting-edge technologies, we will diversify our product 
portfolio and create new opportunities in the mobility industry 
which is expected to be deployed in various forms, and pioneer 
new markets. By doing so, we will build our reputation as a global 
technology leader that improves the quality of life and leads the 
future mobility market.

Second, we will concentrate on “eco-friendly management” for 
our future generations and the earth.
At Hyundai Mobis, we are committed to our company-wide vision 
of �Green Acceleration�. While engaging in specific environmen-
tal projects and activities under our business strategies, we have 

acquired ISO14001 for our domestic and overseas business sites. 
We have also joined CDP (Carbon Disclosure Project) and other 
eco-friendly energy management certifications. Furthermore, this 
year, we are developing the mid/long-term RE100 (100% renew-
able energy consumption) project to promote renewable energy 
at all business sites. With the goal of 65% by 2030 and 100% by 
2040, we plan to increase the scope and use of renewable energy 
at our business sites.
Additionally, we will continue to create a positive impact of 
eco-friendly product development, such as carbon reduction 
by increasing the supply of electrification parts, environmental 
management with a focus on hazardous chemicals, and recycling 
throughout the process including manufacturing while minimiz-
ing the environmental impact during product development and 
production.

Third, we will drive sustainable growth with our stakeholders 
based on trust.
We recognize that creating values for our stakeholders is essen-
tial for sustainable growth. To this end, we are implementing var-
ious policies to enhance values for our employees, customers, 
suppliers, shareholders, investors, and local communities. In our 
sustainability reports, we cover material topics selected based 
on your feedback and surveys as well as materiality assessment. 
Despite the social distancing and restrictions imposed due to 
the pandemic last year, we organized online CEO seminars and 
concerts to communicate with our stakeholders and established 
a new organization dedicated to safety and the environment to 
make our workplace safer and healthier. When it comes to supply 
chain management, we check ESG risks on a regular basis through 
self-assessment and due diligence.

Going forward, we will continue to develop more efficient ways 
to communicate and build trust with our stakeholders. Based on 
your continued support, we look forward to driving our competi-
tive advantage, growth, and sustainability.

President & CEO Hyundai Mobis 
Sung Hwan Cho

CEO Message
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2018 

43,071,132

12,367,704

30,703,428

35,149,219

4,567,004

2,024,957

2,474,883

586,677

1,888,206

2,024,957

Corporate overview

Hyundai Mobis is an automotive parts company that 
produces and supplies automotive modules, core com-
ponents, and aftermarket service parts. The automobile 
industry, which is currently undergoing rapid changes, 
is forcing individuals, countries, and businesses to face 
new challenges and innovate. Since our establishment 
in 1977, we have pioneered the automotive technology 
of the future through constant innovation and devel-
opment. Now, to pave the way to a sustainable future 
for automobiles, we are working with groundbreaking 
technologies including autonomous driving, connec-
tivity, and electrification.

Major Financial Performance

Unit: KRW millionTotal Assets 

Unit: KRW millionSales

Unit: KRW millionOperating Profit 

2020 48,497,676
2019 46,606,064
2018 43,071,132

2020 36,626,504
2019 38,048,768
2018 35,149,219

2020 1,830,292
2019 2,359,257
2018

Unit: KRW million

About Hyundai Mobis

 

Total assets

Total liabilities 

Equity

Sales

Gross profit

Operating profit

Profit before income taxes

Corporate tax

Net income

Company 
Name

Headquarters

President & 
CEO

Date of 
Establishment

Business Type

Hyundai Mobis Co., Ltd.

203 Teheran Road (Yeoksam-dong), 
Gangnam-gu, Seoul, Korea

Sung Hwan Cho

June 25th, 1977

Core Parts and Module Parts 
Manufacturing, 
Aftermarket Service (AS) Parts

2020 

48,497,676

15,169,553

33,328,123

36,626,504

4,704,238

1,830,292

2,117,980

591,130

1,526,850

2019 

46,606,064

14,196,442

32,409,622

38,048,768

5,229,169

2,359,257

3,214,294

919,983

2,294,311
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Business Divisions

Subsidiary in BrazilDriving Motor
Automotive Communication 
Management Controller FEM (Front End Module) Chassis Module Cockpit Module

01
Core Parts Manufacturing

Based on our superior technology, we focus our resources on the develop-
ment of sustainable core parts. We produce motors and battery systems, 
which are key parts of eco-friendly vehicles such as electric and hydrogen 
cars, and develop HDA (Highway Driving Assist) and RSPA (Remote Smart 
Parking Assist) to strengthen our competitiveness in the self-driving/park-
ing sector. In addition, we are committed to providing automotive technol-
ogy integrated solutions for the future, such as integrated communication 
management controller, for the first time in Korea.

11.5911 KRW  trillion

2020 Sales

02
Module Parts Manufacturing

Hyundai Mobis supplies three key modules: front-end, chassis, and cock-
pit modules. In collaboration with automakers, the advanced module parts 
produced at Hyundai Mobis are perfected from the very first stage of R&D 
and we secure competitive advantages based on the benefits of modular-
ization such as a simplified production process and convenience in assem-
bly through modernization and system integration. Currently, we have pro-
duction bases in China, the United States, India, and Europe, which allow 
us to increase local production and strengthen competitiveness in markets 
around the world.

17.9953 KRW  trillion

2020 Sales

03
Supply of Aftermarket Service Parts

Aftermarket Service (A/S) Parts Hyundai Mobis is responsible for the sup-
ply of about 2.4 million A/S parts for more than 193 models worldwide. To 
optimize the rate of parts supply for more than 58.44 million vehicles of 
Hyundai Motors and Kia currently under operation, we have set up an opti-
mal distribution network in the industry based on large-scale infrastructure 
such as distribution centers and a big data-based demand forecast system.

7.0401 KRW  trillion

2020 Sales

Subsidiary in Mexico






















































































































































