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CEO's Message

Hyundai Mobis secures global competitiveness by pursuing future growth engines and
strengthening its internal competencies. Meanwhile, we will create new social and
environmental values based on our economic performance in pursuit of

sustainable growth, by sharing these values with our stakeholders.
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Expanding Clients through Reinforcing Global Competencies

Besides the major clients of Hyundai Mobis, Hyundai and Kia Motors, we focus on achieving sustainable growth through diver-
sifying our clients globally. In doing this, we support the stable production of our clients in local regions and concentrate on
making R&D investments under our differentiated strategies to specific local needs. Through these efforts, we supply chassis
modules and value-added products like lamps, brake controls and electronic components to global clients, including FCA, GM,
BMW, Daimler, Volkswagen, Mitsubishi and Subaru. In 2015, Hyundai Mobis expanded its supply of parts and components to
complete carmakers in China, Europe and Japan by actively working to win orders.

Also, we exhibited about 50 types of DAS (Driver Assistance System), eco-friendly parts and components, multimedia and me-
chatronics for Mazda and FCA to provide technology seminars on new technologies, including autonomous driving and LED
lamps. Through these efforts, we enhanced our clients’ understanding about our products and technologies, as well as carried
outvarious activities for exchanges such as consulting about new projects. Going forward, Hyundai Mobis will strive to strength-
en its relationships with clients as strategic partners and ensure the supply of top-quality products on time.

Status of Global Clients
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Autonomous Driving Technology

These days, a hot topic in domestic and overseas auto industry is autonomous driving technology. Since it allows
advanced automotive technology and IT convergence to be installed, the world’s leading carmakers and IT com-
panies are accelerating their development of autonomous driving technology. Hyundai Mobis is also focusing
on autonomous driving technology based on its driver convenience system technology. In this regard, Hyundai
Mobis showcased its technologies at the Consumer Electronics Show held in Las Vegas in January 2016, including
participatory exhibits for autonomous driving technology and intelligent driver support system and advanced
driver assistance system (DAS).

The Future Direction of Autonomous Driving Technology

The U.S. National Highway Traffic Safety Administration (NHTSA) defined autonomous driving system into five levels
(level 0~level 4) as follows: Level 0 don’t actually controls the car and only gives warning to the driver; level 1-2 controls
the carin restrictive conditions and the driver always has to keep an eye on the surrounding environment; and level 3-4
requires the driver to occasionally keep an eye on the surrounding environment (level 3) and no need to entirely monitor
it (level 4). In other words, the right to control the car lies with the driver in level 0-2 and the system in level 3-4. Likewise,
level 0 offers functions that don’t actually control the car, such as the BSD (Blind Spot Detection) that detects whether
or not the caris in a blind spot while driving and warns the driver, and the LDWS (Lane Departure Warning System) that
warns the driver if the vehicle leaves its lane while driving. Level 1 allows the driver to freely use their hands and feet
with functions like the SCC (Smart Cruise Control) that maintains a certain speed and distance with carsin front, and the
LKAS (Lane Keeping Assist System) that controls the vehicle if it leaves the lane to stay inside. Level 2 enables the driver
to freely use both their hands and feet with the HDA (Highway Driving Assist) System that integrates the functions of
SCC and LKAS. Hyundai Mobis has currently applied up to level 1 in the mass produced car models, and completed the
technology forthe HDA Systemin level 2. There are no cars being mass produced with functions mentioned in level 3and
above, but Hyundai Mobis and many car makers and automotive parts companies are developing them.

Composition of Autonomous Driving Technology

Rear lateral i

radar













‘ Overview Special Theme Materiallssues Corporate Achievements  Appendix

R&D Partnership Programs

Index
Sharing of patent + To share Hyundai Mobis's domestic patent rights with suppliers, supporting their technical competitiveness through the free lending of such
rights patented technologies
- 2015 resullts: disclosure of 107 patents and utility model licenses, 6 suppliers, free sharing of 17 patents
CTO forum + Sharing our R&D directions with suppliers for stronger win-win partnerships (40 CTO forums for 300 participants from 119 partner
companiesin 2015)
Sharing of the + Opening the doors of our Shanghai R&D Center and its test equipment to Korean suppliers who followed Hyundai Mobis into overseas
Shanghai R&D markets (a total of 127 testing devices, including airbag deployment apparatus testers, etc.)
Center - 2015 test performance results: 39,623 cases, saved test expenses of KRW 3.4 billion
Filing for joint patent - Filing for joint patent rights on jointly developed technologies and paying all the required expenses to ease suppliers’ liquidity issues
rights - 2015 results: a total of 15 suppliers, 22 cases filed for joint patents, with KRW 5 million in expenses

Subsidizing patent - Subsidizing suppliers’ filing for patents on its own technologies to help them protect their technical rights
filing expenses - 2015 results: KRW 32 million subsidized for 65 cases at 18 partner companies

Passing on Know-how on Production and Quality Management

Hyundai Mobis passes on its know-how on production and quality management to
suppliers to strengthen their competencies. Since 2012, the open event held at plants
was only for primary suppliers, but starting from 2015, we also include the secondary
suppliers. We invited employees from about 300 secondary suppliers to our plant to
take a tour of production sites and share information about advanced management
systems, including plant management, process enhancement and quality assurance.
In addition, we held the benchmarking event of outstanding suppliers for our second-
ary suppliers, contributing in strengthening the quality and improving their manage-
ment practices through a ladder of mutual growth among secondary suppliers.
Based on the MSQ (Hyundai Mobis Supplier Quality) as a quality certification sys-
tem for suppliers, we selected outstanding suppliers and shared their know-how on
quality improvement and process enhancement with other suppliers. We provided a

A=V

We held short-term overseas
training program for four
days by inviting about 90
persons from outstanding
partner companies to
Shanghai, China.

90persons

tour of our production lines and held council meetings to share best practices for 185 @ Passon the know-how on production
management to secondary suppliers

secondary suppliers that visited two suppliers chosen for outstanding quality. Also,
Hyundai Mobis invited a total of about 90 employees from 78 outstanding suppliers
that contributed in improving customer service by suppling top-quality parts and
components in a timely manner during the past year, and sent them on a four day
short-term overseas training program to Shanghai, China. The employees attended
the Auto Shanghai, as well as given a chance to benchmark by visiting Hyundai Mo-
bis’s Shanghai parts plant and multinational complete carmaker’s plants in China.

Expanding Financial Aid to Suppliers

Hyundai Mobis contributed KRW 96.5 billion in funds exclusively for the financial stability of its primary and sec-
ondary suppliers, offering payment guarantees for underbanked suppliers to receive low-interest loans. As of
the end of 2015, 42 suppliers received a total of KRW 51.8 billion in loans under the program. Additionally, we are
running a KRW 16.9 billion program exclusively for secondary suppliers. In a bid to help its suppliers with liquidity
problems, Hyundai Mobis pays allits bills in cash, with the scope of beneficiaries expanded to include larger-sized
SMEs with sales of below KRW 300 billion as of April 2015. Starting from 2016, it will be extended to include larg-
er-sized SMEs with sales of below KRW 500 billion. We also advise our suppliers to make cash settlements among
fellow suppliers to promote this practice throughout our entire supply chain. In order to create a culture of stable
payment among secondary/tertiary suppliers, we adopted the win-win settlement system, so that starting from
July 2015 payments are made through all commercial banks as win-win settlement products.

In consideration of theimpact that volatile commodity prices have on our suppliers, we sat down with them to ad-
justsupply prices through the Fair Transaction Agreements recommended by the Fair Trade Commission. The au-

44
























































































































4 Overview Special Theme

Material Issues  Corporate Achievements  Appendix

AEZO)

® Fully reported O Partially reported O Notreported @ NA: NotApplicable

Indicator G4 Managerial Issues Report Contents Remark Page Note
G4-43  Report the measures taken to develop and enhance the highest governance body’s collective knowledge of D 58~59
economrc envrronmentat and soual top|cs
G4-44 Reportthe processes forevaluatron ofthe hlghestgovemance body S performancevvlth respectto governance [ 58~59
of economrc envlronmental and socral toprcs
G4-45 Report the hrghest governance bodys rote in the |dent|ﬂcat|on and management of economic, envlronmental and [ 58~59
socrat rmpacts rrsks and opportunrtres
G4-46 Report the hrghest governance body’s rote in revrewrngthe etfectrveness ofthe organrzatron S rlsk management [ 58~59
process for economic, environmental and so
G4-47  Report the frequency of the highest governance body’s review of economic, environmental and social impacts, risks, [ 58~59
and opportunrtres
G4-48 Report the highest commrttee or posrtron that formalty reviews and approves the organrzatron S sustarnabrlrty report [ 15~17
and ensures that all materrat aspects are covered
G4-49 Report the process tor communrcatrng crrtrcal concerns to the hrghest governance body [ ] 58~59
G4-50 Reportthe nature and total number of crrtrcalconcernsthat were communicated to the hrghest governance body [ ] 16
and the mechanrsm(s) used to address and resotve them
G4-51  Report the remuneration polrcres forthe hrghest governance body and senior executrves [} 58 Compensations are made based on
the BOD’s performance as reported to
the General Shareholders’ Meeting.
G4-52  Reporton the procedures and standards for determining remuneration, including whether remuneration consult- O
ants were involved, their independence and relationship with the company.
G4-53  Report how stakeholders’ views are sought and taken into account regarding remuneration, including the results of O
votes on remuneratron polrcres and proposals |f apphcable
G4-54 Reportthe ratro ofthe annuattotat compensatronforthe organlzatrons hrghest pa|d |nd|v|duat in each countryot @)
significant operations to the median annual total compensation for all employees (excluding the highest-paid indi-
v|duat) rn the same country
G4-55 Reportthe ratro of percentage increase in annuattotatcompensatron forthe organlzat|ons h|ghest pard |nd|v|dual O
in each country of significant operations to the median percentage increase in annual total compensation for all
employees (excluding the highest-paid individual) in the same country
Ethicsand G4-56  Describe the organization’s values, principles, standards and norms of behavior such as codes of conduct and codes [ ] 10~11
Integrity of ethrcs
G4-57 Reportthe |nternat and externat mechamsmsforseekrngadvrce on ethrcaland lav\rful behavlor and matters retated [ 62~63
to organrzatronat rntegrrty, such as helpllnes or adwce Irnes
G4-58 Reportthernternatand externat mechanrsmsfor reportrngconcerns aboutunethrcatorunlav\rfulbehavlor and [ 62~63

matters related to organizational integrity, such as escalation through line management, whistleblowing mecha-
nisms or hotlines

Economic Performance Indicators

Economic EC1 D|rect econom|cvalue generated and d|str|buted [ ] 13
e e i e .
EC2 Flnancrat |mphcatrons and other r|sks and opportun|t|es torthe organlzatronsactlwtres dueto chmate change [ 38~39 Eco frrendty technologres
EC3 Coverage ofthe organrzatlon s deflned beneﬁt plan obhgat|ons [ 76 Corporate pension (dehned benefrts
type) fundisin place.
EC4 Financial assistance received from government [ 36 Hyundai Mobis received government
subsidies for national projects.
Market Presence  EC5 Ratios of standard entry level wage by gender compared to local minimum wage at significant locations of operation [ ] 76
EC6 Proportion of senior management hired from the local community at significant locations of operation @)
Indirect Economic EC7 Development and impact of infrastructure investments and services supported [ 42~46,69~72,
Impacts 77,78
EC8 Significant indirect economic impacts, including the extent of impacts [} 13
Procurement EC9 Proportion of spending on local suppliers at significant locations of operation D 8

Practices

Environmental Performance Indicators

Materials EN1 Materratsused bywerghtorvotume [} 53
ENZ o Percentage ofmaterrats used thatarerecycled mput matenals - O o 55 '

Energy EN3 Energy consumption within the organization [ ] 53~54
EN¢  Energyconsumption utsideof theorganization e 535
Eltrswwgnergy,ntens,ty . 53
EN6 o Reductlon ofenerg.y.consumptron. - B . . 54 55
EN? o Reductlonsrn energy requirements otproducts and services - B . . 38~39

Water EN8 Total water W|thdrawal by source [ ] 54,79
EN9 o Watersourcessrgnlﬂcantlyaftected bywnhdrawalotwater . . . 54 -
ENlO Percentage and total volume of water recycled and reused . . . 54
















	Cover
	About This Report
	Contents
	Overview
	CEO's Message
	Corporate Profile
	Global Network
	Management System
	Management Performance
	Stakeholder Engagement
	Materiality Test

	Special Theme
	System Management Overview
	System Management Progress & Plans
	Main System Introduced

	Material Issues
	Customers Satisfaction
	Research & Development
	Win-Win Partnership
	Human Resources Development
	Environmental Management

	Corporate Achievements
	Corporate Governance
	Risk Management
	Business Ethics
	Employees
	Social Contribution

	Appendix
	Sustainable Management Practices
	Management Performance
	Employees
	Social Contribution
	Win-Win Partnership
	Environmental Management
	GHG Assurance Statement
	Third Party Assurance Statement
	GRI Index

	Back Cover

	back 55: 
	Overview 3: 
	Special Theme 3: 
	Material Issues 3: 
	Corporate Achievements 3: 
	Appendix 2: 
	home 87: 
	contents 87: 
	return 88: 
	next 87: 
	Overview 87: 
	004: 
	006: 
	008: 
	010: 
	012: 
	015: 
	016: 
	Special Theme 87: 
	020: 
	022: 
	024: 
	Material Issues 4: 
	Corporate Achievements 87: 
	Appendix 86: 
	075: 
	weblink1: 
	weblink: 
	weblink3: 
	weblink9: 
	074: 
	077: 
	078: 
	079: 
	080: 
	081: 
	083: 
	058: 
	060: 
	062: 
	064: 
	069: 
	028: 
	034: 
	042: 
	047: 
	052: 
	popup_4: 
	popup_2: 
	popup_1: 
	popup_3: 
	cl_2: 
	cl_4: 
	cl_3: 
	cl_1: 
	op_1: 
	op_2: 
	op_3: 
	op_4: 
	60link: 
	popup_360: 
	popup_v2x: 
	popup_gps: 
	popup_ca: 
	popup_map: 
	popup_scan: 
	popup_fn: 
	cl_gps: 
	cl_360: 
	cl_fn: 
	cl_scan: 
	cl_map: 
	cl_ca: 
	cl_v2x: 
	op_360: 
	op_gps: 
	op_v2x: 
	op_ca: 
	op_map: 
	op_scan: 
	op_fn: 


